FOR IMMEDIATE RELEASE

3M Expands Food Safety Offering with Acquisition of Elution
Technologies

ST. PAUL, Minn. — September 7, 2017 — 3M announced today it has acquired Elution
Technologies, a Vermont-based manufacturer of test kits that enable food and
beverage companies to help ensure their products are free from potentially harmful
allergens, such as peanuts, soy or milk.

“Elution Technologies’ test kits offer proven technology with an easy-to-use design
that delivers fast and accurate results for companies offering peanut-free, gluten-free
and other specialized foods for people with certain sensitivities and allergies,” said
Polly Foss, general manager, 3M Food Safety. “We are pleased to add this technology
to our broader food safety offering, and extend these important solutions to food
processing companies across the globe.”

Testing for potentially harmful allergens has become increasingly important to food
and beverage processors and their customers. According to a 2011 study in the
Journal of Clinical Immunology, every three minutes someone is the U.S. is rushed to
an emergency room due to harmful and sometimes deadly allergic reactions to
substances in food, and in some cases those substances were never intended to be in
the products.

Elution Technologies was founded in 2012 by Bia Diagnostics and Immunology
Consultants Laboratory. Since that time, the company has developed one of the
broadest offerings of allergen tests available to the industry. The acquisition adds
more than 30 allergen-specific lateral-flow and ELISA (enzyme-linked immunosorbent
assay) test kits — proven to perform on food as well as environmental samples — to 3M
Food Safety’s existing total protein tests.

Food processors and testing laboratories interested in learning more about the
availability and performance of this technology should contact their regional 3M Food
Safety representative or visit www.3M.com/foodsafety. The allergen tests join 3M’s
pathogen and hygiene monitoring solutions, 3M™ Petrifilm™ Plates and other product
offerings as part of a robust continuum of innovative 3M Food Safety solutions that
help the food and beverage industry protect their consumers by optimizing the quality
and safety of their products.




About 3M
At 3M, we apply science in collaborative ways to improve lives daily. With $30 billion
in sales, our 90,000 employees connect with customers all around the world. Learn

more about 3M’s creative solutions to the world’s problems at www.3M.com or on
Twitter at @3M or @3MNews.
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